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serious work. “L.A. is a huge city and it’s very competitive,” says
Anh.“We are constantly brainstorming and trying hard to keep
everyone surprised, entertained and, most of all, inspired.”

First-time club promoters Anh and Anon quickly learned
that the best way to publicize Booby Trap was to go viral.
“We had friends hit the streets when we first opened the club,
but people weren't as open to being approached or picking up
information,” says Anh.

They used sites like MySpace, Facebook and Twitter to
spread the word. “Ninety percent of our ability to reach
women is based on these social networking sites,” says Anh.
“They've been a really powerful tool for us.”

Booby Trap celebrated its first New York launch this
August and plans to have a monthly residency there. Anh
hopes to take the club international—still, Anh and Anon

don't think of themselves as club promoters.

“We just love it so much, and we do our best to bring
new and interesting things,” says Anh. “For us, it’s really
rewarding. We do it for us, and we do it for the girls who
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come. Even if we played for the same 25 women every
week, they'd have a place to go for their passions and
exploring good music.” m

PARTYING FOR A CAUXT

Kristen Porter, the founder of Bostons Dyke Night
Productions, isn't your average party promoter. Soft spoken,
thoughtful and precise, she’s a philanthropist first and fore-
most, albeit one who knows exactly how to keep Boston’s
club-going lesbians very happy-

“I started Dyke Night as a social entrepreneur,” says
Porter, “to try to raise money for local causes. It's sort of
grown out of that,” Grown it has. The organization has risen
from humble grassroots beginnings to the biggest nightlife
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enterprise for queer women in the city, with half a dozen

club nights per month and a cavalcade of special events for brings it to

holidays and Pride. Beantown.
“A group of us that were in my living room, we were all By Danielle

volunteer street-outreach workers, and we were trying to  Rijendeau

figure out a way to raise some money to buy our outreach
supplies,” Porter says, recalling the event’s genesis 11 years
ago. “The idea was, Why not have a party, get a D] and see if
people would provide a donation at the door? That's what we
did. It was basically free, but we had a bucket and we asked
people to throw in $2 if they could.”

Nowadays, Portet’s events are regularly home to sellout
crowds, with long lines of women looking to dance the night
away. The donation bucket is gone, and most partygoers don't
know that their cash is going to a better cause than Portet’s
personal beer fund. The formula may be a rarity but it works,
and Dyke Night Productions is able to officially sponsor and
fund a number of queer organizations around the city.

It's been a long haul, given Porter’s single-handed leader-
ship and dedication to two careers, but she’s found a way to
make it work.“I think you really have to adapt to the mindset
that everything is fluid in this business. Places open and close
all the time, management changes or the community wants
something different.”

As challenging as the job is, Porter is quick to maintain
that ‘giving money away” is her favorite part, further proving
that she’s not your average nightlife promoter. “I feel a great
deal of responsibility that we should take care of each other,”
she says. “I'm going to keep doing everything I can to keep
raising as much as I can, because it’s a no-brainer that
everyone who benefits from being a part of the LGBT
community should be contributing to whatever extent they
can. It’s essential to our survival.’m
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